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QUARTERLY PROGRESS REPORT 
University of Nevada, Las Vegas 
Period Covering July 5, 2010 – October 4, 2010 
 
Cooperative Agreement Number FAA010017 
 
Take Pride in America in Southern Nevada 
 
Executive Summary 
 The street team portion of the media campaign was completed. 
 The Hector’s Helpers program with the Clark County School District continued 
curriculum development. 
 The team was selected to serve on the litter and recycling work group for  Keep Las 
Vegas Beautiful.  
 The team continued to develop the GIS database. 
 A total of five clean-up events were conducted this quarter.  
 
Summary of Attachments 
 Meeting Agendas  
 Meeting Minutes 
 Street Team Completion Report 
 
Collaboration with Interagency Teams 
 
The Interagency Anti-Litter Team met twice this quarter: August 24 and September 28, 2010 (see 
attached agendas and minutes for details). The team continues to meet on a regular basis and is 
providing direction on all four subtasks as detailed below. 
 
Task 1:  Strategic Planning and Project Management. 
 
Task Agreement 
The current task agreement based on the Round 4 and 5 SNPLMA awards was extended to April 
15, 2010. The expiration date for the Round 4 and 5 SNPLMA awards was also extended. The 
final expiration date is December 31, 2011.  
 
To facilitate continuation of the accomplishments of the anti-litter and desert dumping team, the 
Bureau of Land Management will need to continue to move the process of developing a 
continuation of the UNLV task agreement forward. A draft scope of work has been developed 
and a proposed budget has been submitted. The continuation document is based on the SNPLMA 




The Hectors Helpers Youth Initiative project continued with the Clark County School District. 
Two teachers at the West Career and Technical Academy School have incorporated multiple 
projects into the weekly lessons related to Don’t Trash Nevada messaging, adoption programs 
and GIS database development. 
The team’s collaboration with Keep Las Vegas Beautiful continued. The project manager was 
assigned to the litter and recycling working group. That group plans to organize an event for 
America Recycles Day (ARD), sponsor a compost bin truckload sale, organize a Earth Day Every 
Day fair and will coordinate the annual litter index. 
Keep America Beautiful asked the team to serve as the state coordinator for America Recycles 
Day. The SNAP board signed a Memorandum of Agreement for the team so the team will gather 
details on ARD events throughout the state and report on the accomplishments to KAB. The 
team’s effort for ARD will be conducted at the UNLV homecoming football game where the 
SNAP recycling image will be unveiled for the first time. 
 
Recycling Efforts 
B&P Marketing provided four options for the team to consider as recycling images. The team 
selected one and it will be included in a half page ad to be run in the Las Vegas Review Journal 
on November 15, 2010, America Recycles Day. The image will also be displayed at the ARD 
event at UNLV’s homecoming game. 
 
GIS Project Planning and Management 
Members of the team met with the scientists developing the GIS database to assist in developing 
the curriculum for the Hectors Helpers program. The curriculum will provide students with 
knowledge, skills and abilities in developing a GIS community based monitoring program. This 
curriculum will create reusable learning objects and activities which can be applied to a wide 




Task 2:  Messaging Campaign 
 
The street team portion of the media campaign was executed at both Mt. Charleston and Lake 
Mead. Due to a fire the Mt. Charleston event had no participants. The Street Team program 
includes:  
 Five “Brand Ambassadors” in Don’t Trash Nevada t-shirts for six hours who will walk 
throughout the area interacting with park visitors, distributing “Don’t Trash Nevada” 
trash bags and helping to point out trash receptacles and collect filled trash bags. 
Ambassadors will be versed with facts to better educate each target consumer.  The 
talking points for Mt. Charleston are attached as an example. A street team event at 
LAME will have talking points that highlight the natural features of the recreation area. 
 Production of business card sized “Prize Entry” forms that will be stapled to trash bags.  
Brand Ambassadors will collect filled trash bags and completed prize entry forms and 
inform participants that winners will be notified by email.  All entry/entrant information 
will become property of UNLV:PLI so that the participants can receive information about 
Don’t Trash Nevada events.  
 Acquisition by the marketing firm of $150 in prizes in addition to any partner-provided 
prizes that may be available. 
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At the Lake Mead event which was held over Labor Day, 60 groups provided contact information 
and more than 335 bags were distributed. A summary of the event is included in the attachments. 
 
Program Website 
The Don’t Trash Nevada official Web site (www.donttrashnevada.org) launched on October 12, 
2006. The site includes information related to illegal dumping and litter prevention, clean-up 
events, recycling, household hazardous waste management, and the anti-litter pledge. Data for the 
period of October 2006 - March 2010 indicated 1,227,523 successful server requests, and 184,453 
successful page requests (See Figure 1 below). During August 2009 the website migrated to a 
new server which impacted the collection of the statistics. 
 
During this quarter, new information tracking has been implemented for April 2010 moving 
forward. This information tracking will more accurately track the number of individuals that visit 
this site and how many pages they visit (See Figure2 below).  
 
 
Figure 1 shows Don’t Trash Nevada quarterly web traffic since the site went live to March 2010. 
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Figure 2 shows Don’t Trash Nevada quarterly web traffic July – September 2010. 
 
Community Outreach 
The Take Pride in America Southern Nevada Team attended two community outreach events. 
Staffed by the Public Lands Institute, these events are an opportunity to raise awareness of the 
litter and desert dumping problem. Individuals are encouraged to sign the Don’t Trash Nevada 
pledge by offering them a reusable shopping bag. Table 1 contains a summary of the contacts 
made.  
Table 1. Community Outreach Attendance July - September 2010 
Event Name Number of 
Direct Contacts 
Number added to 
Mailing List  
Carp Rodeo 176 78 
 Labor Council for Latin American 
Advancement National Convention 
150 50 
Table 1 shows the number of contacts made at community outreach events and the pledges that resulted 
from these contacts. 
Task 3: Litter and Desert Dumping Clean-ups 
 
A total of 286 volunteers donated 1,184 hours to our public lands during fifteen volunteer events. 
According to the Independent Sector, which provides data for calculating the economic impact of 
volunteers, the volunteer events this quarter have had an economic impact of $23,976.00. 
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Figure 2 shows the number of events per quarter since program inception. 
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Figure 4 shows volunteer hours contributed each quarter since program inception. 
 
 
Figure 5 shows the value of volunteer hours since program inception in dollars and cents. 
 
 
Figure 6 shows the number of cubic yards of waste removed from public lands by volunteers 
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Figure 7 compares the volume of trash removed from public lands since program inception to a 
popular monument. 
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Volunteer Clean-Up Events 
The five volunteer clean-up events that were supported by the Take Pride in America in Southern 
Nevada team are summarized below. Table 2 contains a summary of all clean-up efforts 
supported by the team. 
Conservation Transfer Area Clean Up Event 
August 21, 2010 - Conservation Transfer Area – BLM 
Forty volunteers, including Shadow Ridge HS students and staff, contributed 200 hours 
of service assisting the BLM in removing trash and debris from the Conservation 
Transfer Area. 
 
National Public Lands Day – Lucky Strike Canyon 
September 25, 2010 – Red Rock Canyon NCA - BLM 
A total of 78 volunteers assisted the BLM in successfully removed 35 cu. yards of debris 
and installed 25 feet of post and cable. 
 
National Public Lands Day – Great Unconformity  
September 25, 2010 – Great Unconformity – BLM 
Fifteen volunteers contributed 60 hours of service assisting the BLM in removing trash 
and debris from the Great Unconformity. 
 
National Public Lands Day – Lake Mead  
September 25, 2010 – Boulder Harbor - NPS 
A total of 113 volunteers contributed 452 hours assisting the NPS in successfully 
removing 9 cubic yards of garbage and 1200 lbs of glass. This project helped prepare the 
Boulder Harbor area for the Bridging America Event parking.  
 
Desert Oasis HS Clean-up  
September 25, 2010- Desert Oasis HS - BLM 
Forty volunteers from Desert Oasis HS removed 20 cubic yards of debris from the vacant 
BLM parcel adjacent to their school. 
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Table 2. Don’t Trash Nevada Sponsored Clean-ups April – June 2010 
 

































9/30/10  BLM  Desert Oasis HS  Clean Up  40 Volunteers 
removed 20 cu. 
yards of trash 
160
 
Table 2 summarizes all Don’t Trash Nevada sponsored clean up events from July - September 
2010. 
 
Additional Dumpsters and Roll-off 
 
In this quarter, Take Pride in America in Southern Nevada supported multiple clean-up efforts 
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Task 4: Judicial System Analysis 
 
On October 26, 2006, a draft Judicial System Analysis report was presented to the Interagency 
Law Enforcement Team for review. The Judicial Analysis was determined to be complete by the 
SNAP Executive Director on February 23, 2007. The Executive Director requested that the Law 
Enforcement Team provide written comments to include within the Judicial Analysis. Once these 








_    October 5, 2010 
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Meeting Called By: Erika Schumacher, team lead
Participants:
Location:
Start End Time Item Contact
9:00 AM 9:30 AM 0:30
Round Table: Team members will provide 
updates on litter related topics from their 
agencies
Team members
9:30 AM 10:00 AM 0:30
Fall Events and Volunteer Nominations: 
Team members will share fall event info 
and finalize volunteer award nominations.
Erika Schumacher
10:00 AM 10:30 AM 0:30
KAB and America Recycles Day: The 
team will receive an update on KAB and 
learn of the team's state coordinator role in 
America Recyles day.
Beth Barrie
10:30 AM 11:15 AM 0:45
Marketing: The team will receive street 
team and t-shirt updates and review the 
next installments in the Super Hector comic 
books.
Beth Barrie
11:15 AM 11:30 AM 0:15
Hectors Helpers: The team will receive an 
update on the status of the podcast and 
West CTA school programs.
Beth Barrie
11:30 AM 11:45 AM 0:15
Extension and task agreement updates: 
The team will learn of the status of the New 
Day proposal and the task agreement 
continuation.
Erika Schumacher
11:45 AM 12:30 PM 0:45
Extending Pilot Litter Program Strategy 
Brainstorming: The team will begin to 








Beth Barrie, Nancy Bernard, Bob Loudon, Amy Sprunger




Meeting Called By: Erika Schumacher, team lead
Participants: Beth Barrie, Nancy Bernard, Bob Loudon, Amy Sprunger, Gordon Gilbert
Location: Interagency Office Conference Room A
Start End Time Item Contact
9:00 AM 9:30 AM 0:30
Round Table: Team members will 
provide updates on litter related topics 
from their agencies
Team members
9:30 AM 10:00 AM 0:30
America Recycles Day: Team members 
will receive an update on the America 
Recycles Day event and provide input on 
the day's activities.
Beth Barrie
10:00 AM 10:15 AM 0:15 Break
10:15 AM 11:00 AM 0:45
Marketing: The team will receive info on 
the LAKE street team event, review 
recycling logos, decide which to use and 
develop a prioritized list of partners to 
reach out to.
Erika Schumacher
11:00 AM 11:15 AM 0:15
Hectors Helpers: The team will receive 
an update on the status of the podcast 
and West CTA school programs.
Beth Barrie
11:15 AM 11:45 AM 0:30
Website: The team will brainstorm 
features they would like to see included 
on the website.
Erika Schumacher
11:45 AM 12:00 PM 0:15
Smart Phone App: The team will discuss 
the possibility of developing a smart 
phone app to work with the GIS database.
Team members
Total 3:00



























































































































































September 4th- Labor Day Weekend




Garbage Bags (White Don’t trash Nevada):
60+ Prize forms collected  
335+ Bags Distributed
Primary distribution points included:





-Consumers liked the program concept and were encouraged by the program’s use of the raffle. 
-85%+ of the bags were handed out to consumers at the beach area in contrast to the Picnic Areas
-The area became increasingly busy from 10AM-1PM with high winds and very hot temperatures 
driving people from the beach and the picnic areas. 
-Some consumers were reluctant to provide any information about themselves but were happy to 
accept bags and dump them when filled. 
-Smaller bags were better received and more appropriate for the environment. 
-Many family groups with young children who were educated on the importance of cleaning up by the 
parents. 
-Many athletic training groups were there at 10AM and asked specifically about cleaning up trails 
around the lake mentioning that the trails were littered with trash. 
-Park rangers and staff were very helpful in pointing our teams in the right direction for consumers as 
well as proving a safe environment to distribute/collect bags. 
-Over all the program should be viewed as a success and was very impactful in reminding consumers 
of the importance of cleaning up after themselves and keeping Nevada Clean. 
